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TV

Technical Specifications

1. Procedure

11 Request and Booking
The application for commercials is made online via the planning service for the brands of DPG
Media TV Adults, the brands of DPG Media TV Kids and our external channels.

Booking is based on availability; for spots, it depends on the length of the spot and potential
competitors in the same advertising block. For each campaign the rate is charged that is valid at
the time the spot is screened.

1.2 Order Confirmation
As soon as the client has requested airtime for one of his products or services, he receives an
order confirmation.

The spot list will then be blocked pending the first signature. This must be signed for approval and
returned to DPG Media no later than 10 working days after the date of the order confirmation.

If the campaign starts earlier, the order confirmation/contract must be back with DPG Media at
least 8 working days before the first spot is aired. In all other cases, DPG Media regards the
campaign as cancelled.

If we have not received a signed document after 10 working days, the spots are no longer
guaranteed and therefore, if necessary, removed from the campaign after the expiry date. This
without prior notice.

If we do not have a signature in our possession after 15 working days, the rest of the campaign will
automatically expire. In all other cases, we consider the campaign cancelled.

The budget for which the order confirmation/contract was signed (the highest contract) must be
invested in full.

1.3 Changes

The client can make changes up to 5 working days before the transmission, but only in the case of
spots. For this, the original signed order confirmation needs to be returned. DPG Media wishes to
be as accommodating as possible in respect of demand and supply.

The changed and signed order confirmation must still be returned for agreement within 10 working
days after making changes and at the latest 5 working days before transmission.

Postponing or moving spots or a campaign to another time block or date is only possible within the
same semester.

1.4 Deadline and delivery conditions classic campaign
Delivery of the material according to the following delivery deadlines;

e Delivery Friday 4 pm -> antenna from Wednesday
e Delivery Monday 4 pm -> antenna from Thursday
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e Delivery Tuesday 4 pm -> antenna from Friday
e Delivery Wednesday 4 pm -> antenna from Saturday and Sunday
e Delivery Thursday 16 h -> antenna from Monday and Tuesday

With the exception of Eurosport: delivery 7 working days before broadcast.

2. Technical conditions

2.1 Submission Completed Spots
In the interest of an expeditious service, the spots should be submitted via D-MAT.

Info regarding submission can be found on https://thinkvia.be/d-mat/

Technical sheet of the different HD channels: https://thinkvia.be/wp-
content/uploads/2020/10/Caracteristiques_ HD-MAT _nl.pdf

2.2 Audio Format
Sampling frequency 48 kHz

Audio channels: stereo, (mono compatible)

Level: Integrated -23 LUFS in accordance with EBU R128 standard with following specifications:
- Program Loudness: -23 LUFS

- Maximum True Peak Level: -1 dBTP

- Maximum Momentary Loudness (EBU Tech 3341): aanbeveling: +8 LU

- Maximum Short-term Loudness (EBU Tech 3341): -18 LUFS

- Loudness Range: aanbeveling: <12 LU

2.3 Picture Format

For airing television spots, the same care is used as for programmes. For the materials and the
finishing, the same quality requirements therefore apply. DPG Media has the right to decline TV
spots that do not meet these requirements.

Reasons to decline a spot include: lack of homogeneity of the images, blurry images, poor colour
quality, incorrect aspect ratio, asynchrony of sound and image, unintelligible speech, an illegible
printed text, other shortcomings.

DPG Media mainly broadcasts in widescreen (16:9). To guarantee continuity with the programmes,
all TV spots are broadcast in widescreen. There are no exceptions to this.

2.4 Start and End of Picture and Sound

It is possible to have the picture and sound start in a way that is not a hundred percent
synchronous. Under no circumstances may the sound ever precede the picture. In the end, the
sound may not outlast the picture. To determine the duration of a TV spot, the length of the picture
is measured.

2.5 Sound Recording
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Regardless of the picture format, a TV spot with stereo sound must have the left channel recorded
on the track defined as audio 1, while the right channel will be recorded on the track defined as
audio 2. If no stereo sound is available, the mono sound must be recorded on both tracks 1 and 2.
As both tracks are used for the mono viewer, a positive correlation between both tracks must be
taken into account. The use of Dolby Prologic (analogous matrix-coded surround sound) is
allowed. Audio modulation up to max. -9dBFS.

2.6 Picture Format (Height/width Aspect Ratio)
DPG Media airs mainly in widescreen (16:9). To ensure continuity with the programmes, all TV
spots are aired in widescreen. No exceptions can be made to this rule.

All submitted spots must have the picture format “16:9 anamorphic” (see below for a detailed
description of the different picture formats).

2.7 Submission via File
-MXF ON-1la
-HD: MPEG2 long GOP, 50 Mb/s

Check the technical sheet on http://www.abma-bvam.be for all details.

3. Emergency number

Experiencing an urgent problem with your campaign on weekdays before 8.30am and after 5.30pm
or during the weekend? For radio, television or publishing, call 02-255-04-04; for digital, call 0477-
910-908 and we will resolve the problem for you.




